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(time

venice
& veneto

anuzio,
The Merchant of Venice Places & Events Rialto Market,
Te

intime is a new publishing project of an international breadth
dedicated to Venice and the Veneto. A magazine for promoting the

area, a workshop of excellence and widespread incubator of innovation.

O Mo s P & Even RSt Creativity, experimentation and cross-pollination are written in the history

Montagnana Food & Drink Veneto Wine, Le Testiere

of Venice, with its ongoing trade and original production, and its global

cultural dimension; and also in that of the Veneto, a land of solid craft
e and industrial traditions and great corporate dynamism.
& veneto :
& sanes intime is a stimulus and an opportunity. It is intended to give voice
VENICE . to ideas and projects in which knowledge and know-how come together.

IS LIKE EATING l There are numerous specific cases in the historic, cultural, naturalist,
AN ENTIRE BOX wine and food, scientific, artisan, industrial, technological, sports
OF CHOCOLATE and tourist fields: and they are all to be recounted. In the iztime columns

LIQUEURS . = renowned and emerging writers, photographers, designers and illustrators

IN ONE GO %&L‘W““ will find space in which to express themselves directly.

A fertile ground for comparison.

Truman Capote

The aim is to create connections between those who develop
the new and those who seek it.

lineadacqua

FREE MAGAZINE - BI-MONTHLY - ENGLISH AND ITALIAN
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A gift for those who land in Venice...

Print run
300,000 copies per year

1 million readers

Distribution

[

@ ime

Arrivals hall and VIP Lounge

i meme

e of Venice’s Marco Polo Airport

Area Venice General Aviation
private jet terminal

Languages
English and Italian

Publication

Bi-monthly

@time

venice
G ueneto

MayJune / Maggfo-Giugno 2014

4041
‘Special Feature: Venetian Fabrics

Culture
&'j .
Innovation

8-13 Mr. President: Baratta and His Biennale
Signr Presdente: Barata 1o sua Biennale
intervicus by /itervisa di Mario Rossi

14-17 Emilio Vedova, The Penitent Man
Emilin Vedvea, il penitente
Mario Rossi

18-21 Printin Venice, 500 Years after Manuzio
Lastampa s Vnesia, 500 anvi dopo Marnszio
Mario Ross/ ph. Raberto Bianchi

1216 Vidal, The Family behind the Success
of Venice /Vidal, I fumigla

dictr luccess di Merchant of Venice

Mario Rossi

Places & Events

27-30 Veni Jscful Info

32-34 Discovering Ris
Seoprendy il Mercatodi Rialto Luogbi naseosti: Montagnana

Mappa di Venezia ¢ informazions uili

Food Agenda
& Drinks & Adresses

TR o e e
Mo Ross Shops, Restaurans, Pubs

48-51 Agenda
‘Theatre, Cinema, Openings, Music,
Baller, Perfomarnce

D
&Flying : ﬁ\lj IS
Venice ; VENICE

53-54

Allyou can do wih kids in che city
Cosa fare ci bambini i citti

44-45 Restaurants People Like:
Le Testiere /I ristoranti che
piacciom: Le Testiere

“Alook into the program
of the newly-born foundation in Venice
Uno sguardo nel programma della pii recente

fmdazione veneziana”

Maestri

An Interview with

Joseph Beuys

NOME COGNOME Lorem ipsum dolor it amet, consectetur adipiscing clit.
I

tis pharetra. Nam ac condimencum nulla, ac fermencu tortor? / Nadlam sens
ane, mattis non, pulcinar sed, Wandit gravida, lignla. Ut id risus a lctus con-
calis venenatis. Integer gravida mauris eu dolor. Nunc magna. Morbi?

NowE Conone: Consectetuer adipiscing elit, Mauris tincidunt, urma ac sob
P
i d, blandit gravida, ligula. Utid risus
. Nunc magna.
Morbi eros, Pelentesque ante. Integer ulticies tistique justo. Utd risus
) lis venenatis N
eros. t
Nunc, Morbie
eu, s interdum

s, Curalitur egestas sem a clt. Nune sagitts mune quis magna. Vistibulum

Nullam sem munc, mattis non, pulcinar sed, bandis gravida, ligula. Utid risus a
lectus convalls venenaris. Integer gravida mauris e dolr. Nune magna. Morbi

2014 Moy-hre

Time

E tempo di carciofi

Consecteruer adipiscing et esol-

0

bh e

intime

Dimension

250 X 290 mm

sed, blandit gravida, ligula. Utid risus a lectus convallis

sed, blandit
gravida, ligula. Ut d risus a lectus ol cenenatis. Integer
M

elentesque

2014

2410-22.11.2012 s, non feugiat dolororc i psum. Nulam
LE BARUFFE CHIOZZOTTE Sem e, matis non, pubinar sed, bandit

o
. | fs vemenats. iteger gravida mauris e dolor

Adipiscing et Maur
liciudin .| Nume magn. Morbi eros. Peletesque anie.

Iteger ulrices istiquejst.
-

2410-2211.2012

Nune: Morbier ante
5 wrtis e semper quis, malesuada e,
loborts lesuadae Null turpis Curabitur egetos
o
N s quis el Consecteer
quis velit, C
ipsum. winar
non, pulvinarsed, blandit gravida, ligula. U E Nuncmagna. Morbi
Nune  erns

& \where Do Venet

24.10-22.112012

Mo s Pllentesque ante.
Iteger vlrices istiquejosto,
.

2410-2211.2012
LE BARUFFE CHIOZZOTTE
Teato I Fenice

Teatrla enice

Adiiscing et Mauris tincidunt, uma ac sol-
lic |

Teato la Fenice da, Vg, 1 Ut i risus  loctus comal- | [

2410-2211.2012
LEBARUFFE CHIOZZOTTE
Testo laFenice
e "

| M magna. o eros.

Hcitedin adipiscing, nibh ribh ticidunt pu-
= dolor m

ovica, g, 1 U1 i
1| fs vemenats.Iteger gravids mauris cu olor
‘Nonc magna. Morbircs.
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Your space in the magazine...

10 million passengers pass through

Venice airport every year.

With iztime you could reach more than

1 million readers.

Choose the best space for communicating your

business, activities, initiatives and projects.

Double page *

500 x 290 mm

(crop area)

intime

Single page *

* Details for delivery

— print quality pdf file

— artwork + 3 mm bleed on all sides

— text converted to outlines

— include crop and registration marks

250 x 290 mm

(crop area)
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Banner *

250 x 67 mm
(crop area)




lineadacqua edizioni
3717/D San Marco,
30124 Venezia

tel. +39 041 522 4030
www.lineadacqua.com



